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CHAPTER I 
EXPLANATION OF TOPIC AND RESEARCH I NVOLVED 
1. Statement of the Problem 
Background of the problem.-- Much has been written in 
the last few years about the amount of time our youngsters 
devote to viewing their television screens. Many surveys 
have shown that young people consume almost as much time 
watchi.ng tel ev i sion as they spend in school. A report from y 
Syracuse tabulated an average of four hours per day, 
including Saturdays and Sundays. This amounts to an 
accumulation of twenty-eight television hours against 
v 
twenty-five school hours. McGinnis, i n an inquiry at 
Perth Amboy, New Jersey, set the time allotment at fifteen 
to twenty-five hours, citing some instances of up to nine 
hours of viewing on Sunday. 
In a more recent poll at Garden Ci ty, New York, Fager y 
and Smith noted a slight downward trend of the hours 
1/Frieda B. Hennock, "Tv; Problem Child or Teachers' Pet," 
Educational Digest (May, 1951), 16: 8-10. 
g/W.C. McGinnis, t'Now It's Television," The Journal of 
Education (May, 1950), 133: 152-154. ---
~J.Fager and R.Smith, "New Views on T.v. n National Parent 
Teachers (September, 1951), 46: 39-40. 
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spent watching television. However, the situation was still 
a problem to the 478 parents who participated in the survey. 
With seven channels at their disposal, the children of these 
parents were occupied in television viewing for over thir-
teen hours per week. 
!I 
Philip Lewis, too, co~~ented on the lessening of the 
hours devoted to television, particularly on the part of 
older viewers. There was an increase among the teen-age 
boys attributed to their greater interest in sports at this 
time. 
With such a consumption of viewing time being reported, 
the question arises as to the influence the material viewed 
will have on the younger generation. 
Purpose of this thesis.-- Most programs have been 
criticized as having a negative worth; a few have been 
praised for their educational background. The purpose of 
this thesis is to evaluate analytically the concepts, 
whether valuable or detrimental, that children are exposed 
to through the medium of television. There can be no doubt 
that whatever young people are reared on today will affect 
their conception of social behavior and attitudes. Thus, 
the attempt will be made to analyze the affect of television 
on the formulation of social values among pupils in the 
!!Philip Lewis, "T.V's Impact on Teen-Agers," Phi Delta 
Kappan (November, 1951), 33: 118-121. 
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junior high school level. 
2. Methods of Re search 
Area and number used.-- The research work for this 
project was begun by sending ou~ a questionnaire to all 
seventh grade students in the school department of Beverly, 
Massachusetts. This locality and grade were chosen because 
of their availability to the writer. 
Of the 274 questionnaire sent out, 242 were returned 
completed. Seven additional ones were returned partly com-
pleted. The group that returned questionnaires ranged in 
age from 11 years 4 months to 15 years. The median age 
group was 12 years 9 months. These pupils represented a 
cross-section of a typical New England town of 33 ,000 pop-
ulation. Some live in the crowded areas of Beverly; most 
are fro m middle-class families; a few are from well-to-do 
homes. 
How programs ~ selected.-- Very often, the programs 
we would prefer our youngsters to observe are not the ones 
they themselves would choose. In order to determine the 
programs t hat the seventh grade pupils of Beverly were 
actually interested in, the questionnaire sent to them 
asked for their six favorite t elevis ion shows in order of 
preference. The results were tabulated by a value system 
in progressive order from the program with the largest 
individual responses down to those which were chosen by 
4 
only one student. If a program was selected as a student's 
first choice, it received six points; for second position 
five points and so on down the line ending with only one 
point for the sixth choice. At the conclusion of the tabu-
lation the total number of points were computed for each 
program designated. The six programs with the largest num-
ber of points were. then disclosed by the finished results 
for analysis in this study. 
Of course, living in the Boston area, the children of 
Beverly were limited in their choices to those progrruns 
available on only two channels, 4 and 7. According to an y 
analysis of television programs by Dallas Smythe, they 
were further restricted in their choices by the limited 
offerings on any channel. In this article, V~. Smythe cites 
vaudeville production with 14% of total television hours 
as the largest single offering from seven channels. Next 
comes crime plays with 10% viewing time devoted to them and 
then westerns with 8%. 
Availability of reference material.-- The most direct 
source used in this research were the television programs 
themselves. Once the preferred programs were listed there 
followed a scrutiny of them over a period of nine weeks. 
Another source of information was supplied through 
~Dallas W. Smythe, "An Analysis of Television Programs," 
Scientific knerican (June, 1951), 184: 15-17. 
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periodicals. Television production and its evaluation have 
progressed steadily from 1945 up to the present. There 
were numerous current articles available. 
A thi rd sourc e was provided by books written about 
television. The se were not too plentiful. It c a n be 
readily seen, however, as Donald Horton, a sociologist §/ 
from the University of Chicago, points out, that tel evi-
sion may be classified as a motion picture system. The 
latter medium has been copiously evaluated. Many publica-
tions concerning movies were used as a background to a 
better understanding of the newer medium. 
3. Description of the Questionnaire 
Interpretation of the questionnaire.-- Following this 
page will b e found a sample questionnaire form which was 
sent to the seventh grade students of Beverly. Since the 
main purpose of this survey was to gain a knowledge of the 
six most frequently viewed sho w·s on television, the ques-
t ions were restricted to the few that would bring these 
results. The first question relating to time was included 
because the longer we watch the actions and thinking of 
other s, the grea ter fixation it should make in our minds. 
§/Donald Horton, "A Sociologist Looks at T.V." Educational 
Screen {January, 1950), 29: 16-17. 
Questionnaire 
Name ________________________________ __ School. _________________ _ 
Date ________________________ __ Age _________ yrs. _____ mo. 
This questionnaire has been prepared to determine 
the six most-viewed television programs. It is to be used 
for re search work at Boston University. 
If you see television at any time or place, please 
fill in the forms below and above. 
l. How many hours do you devote to viewing t e l evision each 
day? 
Mon. Thurs. 
Tues. Fri. 
Wed. Sat. 
s~. 
2. List your 6 favorite shows in order of preference: 
a. 
b. 
c. 
d. 
-----------------------------
e. 
f. 
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The psychologist Kingsley g ives this principle of repeti-
tion: "The repetition of a function provides opportunities 
7/ 
for its progressive modification and fixation.u...., 
Each respondent to the questionnaire wa s asked to indi-
cate his age. This was done in order to determine the range 
and medi an point of ages. A small range would indicate a 
more compact interest level, whereas a broad range would 
preclude diversified interests and thus account for a wider 
choice of selections. A city with a higher or lower age 
median for seventh graders would perhaps find different 
preferences. 
Results of the questionnaire.-- The average time ex-
penditure on tele v i sion v iev!ing for the group surveyed con-
formed fa i rly well with the total picture presented by other 
surveys. The results showed the viewing time to be 18 .5 
hours per week. Most of the pupils responded with a normal 
expectancy of time allotment. There were a few exorbi tant 
totals up to forty hours. As wa s noted e arl ier by the num-
ber of r e turns comple ted for this study, most children are 
interested in seeing television and do so whether in their 
own home s or in those of their neighbors. Robert Shayon, 
in his book based on a series of articles about television 
written for the Christian Science Monitor, stated the 
!/Howard L. Kingsley, The Nature and Conditions of Learning, 
Prentice-Hall, Inc., 1946, p.69. ---
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situation neatly as follo·ws: "Here are the children and 
there is the T.V. and whether we publicize the grim fact or 
not, the two new worlds are locked i n irrevocable embrace, 
destined to spin through the years of growing up into 
~ 
tomorrow's questionable maturity." 
Although the cho i ce of programs covered a total of 
127 different shows, the table below shows the six highest 
ranking ones. 
Table 1. The Six Most-Viewed Television 
Shows of 249 Seventh Grade 
Students in Beverly 
Shows Chosen 
(1) 
1. I Love Lucy ••••••••••• 
2. Colgate Comedy Hour ••• 
3. I Remember Mama ••••••• 
4. Talent Scouts ••••••••• 
5. Man Against Crime ••••• 
6. Texaco Star Theatre ••• 
Number of 
Points 
{2) 
607 
438 
280 
257 
173 
159 
A further analysis of these programs in terms of their 
influence on the formation of sound values will be made in 
Chapters III and IV. 
gjRobert Lewis Shayon, Television and Our Children, Long-
mans, Green & Company, New York, 1951,-p;a. 
CHAPTER II 
SOCIAL VALUES IN THEIR RELATION TO TELEVISION 
1. Defining Social Values 
The formation of social values.-- Every child at birth 
and throughout life must learn to live in a society in order 
to create a happy existence for himself. Repeatedly he is 
reminded of his dependence on others for the fulfillment of 
his desires and ambitions. The social aspect of his envi-
ronment is so constantly stressed that he is compelled to 
acquire values that are related to the social group. He 
wants and learns to seek satisfaction in the approval of 
others. He is sometimes torn with envy for possessions 
belonging to fellow men. Yet he must learn to respect the 
rights of private property. On oc~~sion he is instilled 
with fear of groups or individuals. He may even seek for 
the v.relfare of less fortunate persons along with his own 
well-being. Most of his actions can be traced back to an 
interest in someone else. Or in reverse, the performance 
of any other individual may affect or influence his life • 
.Man's common needs serve as the impetus for the for-
mation of other social values. Besides the need for 
-8-
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approbation previously mentioned, he needs adventure and a 
share in responsibilities. He needs an opportunity to excel 
in something--whether it be athletics, skilled labor, arts 
or homemaking. Last of all he needs to be encouraged to 
believe that growing up is desirable--that it is a plea-
surable experience to take one's place in an adult world. 
y 
Seldes expresses his dismay in the mass entertainment's 
apparent goal to prevent maturity as a desired end by its 
continuous glorification of youth. 
Our social values come from the pattern of culture we 
have built up. We as individuals have learned to accept 
substantially comn~n ideals of those about us and before us. 
Lynd lists eleven noteworthy characteristics that make up y 
the patterning of American culture. Among the most per-
tinent to this subject of social values are: 
11 {1) The pattern of the culture stresses individual 
competitive aggressiveness against one's fellows as the 
basis for personal and collective security. 
(2) There is a marked presence in the culture of ex-
treme difference in power. 
(3) The pattern of our culture is one of great individ-
ual mobility. 
1/Gilbert Seldes, The Great Audience, The Viking Press, 
1950, pp. vii-299.---
g/Robert s. Lynd, Knowledge For ~hat? Princeton University 
Press, 1948, pp.54-ll3. -------
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(4) It is the pattern of increasingly large population 
masses held together by the tie of the individual to his 
job and with attenuated sentiments of community in feeling 
and purposes. 
(5) I t is a pattern that assumes- that achievement of 
man's values will follo -w automatically from material advance-
ment." 
Vfhile we strive to gain security through continual 
betterment of ourselves, we also acknowledge that there are 
certain limits to which this aggressiveness can extend. By 
law and regulation we have set up standards to which each 
must conform or conflict. The se standards too have become 
part of our society. 
Lynd also points out that we are not always consistent 
§./ 
in our choice of values or guiding principles. Furthermore 
he emphasizes how we have allowed monetary accumulation to 
remain as our outstanding value. But ~ne ther we deplore 
the existence of some of them or not, the values remain as 
a result of our needs, desires and adopted traditions. They 
undergo slight transformation as democracy grows and can 
only be supplanted by a more desirable set to be conceived 
in the present and future generations. 
Values as determinants of our behavior.-- In our 
efforts to become socialized we adopt certain methods of 
~ Op. cit., p.59. 
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behavior patterns. While we maintain the right to be in-
dividualistic in many ways of life, in our manners, speech 
and dress we learn to conform to the prevailing standards 
or modes. How often the saying, "What will people think'? 11 
has probably swayed a personal opinion into the acceptable 
line of thought or action. Of course there are incidents 
where failing to gain attention through ordinary measures, 
drastic individualistic measures are employed. 
- Sociability too moves us to organize and join various 
clubs, lodges and societies. Through these organizations 
we not only derive personal enjoyment but strive to help 
out the less fortunate people of the world. Our Community 
Fund, Red Gross and similar appeals arise from our felt 
de s i re to render service and comfort to others. We place 
a hi~1 value on human life. 
Knowing that society frowns upon violence as a method 
of accomplishment or success, we learn to compete wi th rival 
firms by diverse practices such as underselling, advertising, 
improving, propagandi zing and legalizing. Even the latest 
action of' attempting to legalize gambling shows that we have 
come to accept it as a standard pattern of life. Our values 
about gambling have changed, so our actions commence to be 
changed. 
Closely alligned with values or ideals are one's 
attitude s toward people, events and objects. 
12 
Our values cultivate ~al attitudes.-- Like a habit 
a person's attitude toward an object is an acquired one. !I . 
According to Dashiell attitudes are acquir ed in four ways: 
(1) by imitation, (2) by emotional experience, (3) by in-
formative expe rience, and (4) by delibera te cultivation. 
By the first method, ~.re tend to recall the attitudes 
that brought about satisfactory responses under certain 
circumstance s. Or we may adopt others' attitudes which 
proved successful. For instance, when a child repeatedly 
s e es that honesty will bring about pleasant reactions rather 
than chastisement, he will begin to pattern his behavior to 
that type of response. This principle of imitation is quoted 
from Forman's text and attributed to the work of Charles 
Blumer. Rif an individual sees some form of conduct which 
promises to aid the realization of one of his aims, i t is 
likely to be chosen." 
§I 
In the second circumstance, a child will develop an 
intense fear for trains i f he has suffered a severe shock 
from wandering too close to railroad tracks. Even when he 
matures in body and judgment the initial reaction may remain 
to plague him. 
Many of our exp eriences are learned v i car i ously. If 
~John Frederick Dashiell, General Psychology, Houghton 
Mifflin Company, 1937, p p .l27-189. 
£/Henry James Forma n, Our Movie Made Children, Macmi llan 
Company, New York, 193~ ----
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someone whose opinion we respect states an unsympathetic 
view towards New Zealanders for instance, we may very likely 
choose the same course. This is acquiring an attitude by 
imformative experience whether it be written or oral. 
The fourth method resembles the latter in that a group 
of people may deliberately propagandize a point of view that 
is handed down from generation to generation. This type of 
attitude is illustrated when a white child who himself has 
no prejudice or dislike towards Negroes begins to discrim-
inate after he has seen and heard people poke fun at them 
or show anxiety over their existence in the vicini ty. 
2. Social Values in Spec i fic Areas 
Limitation to specific areas.-- Since values are con-
cerned with all phases of life, the entire field would prove 
too extensive to be feasibly considered. Therefore, the 
writer selected areas whi ch seemed most applicable to the 
group being used as a basis for compiling information. 
These areas seem to evolve around: (1) home life, (2) family 
relationships, (3) the criminal in society, (4) prejudice 
against nationalities, religions or color, and (5) teen-age 
problems. 
Breakdo~m of areas into ~aluation questions.-- By 
setting up a list of questions pertaining to each areas, a 
more intense evaluation of television programs could be made. 
14 
During the course of observation, notes were taken of any 
remarks or actions with social import. Together the notes 
and questions form the foundation of the work of Chapter III. 
Following is a list of the questions used as a basis for 
evaluation: 
A. Home life: 
1. How important is money in creating a happy 
family? 
2. Does everyone have a place in the home to 
pursue his hobby? 
3. Does everyone have some specific chore which 
he carries out? 
4. Is the home shown as the recreational center ? 
5. What classes of homes are most frequently 
presented? 
B. Family relationships: 
1. Is father or mather shown as the stronger 
character? 
8 . Who does the d eciding in each family? 
3. What kind of discipline is exemplified? 
4. What ideas do viewers g e t of broken homes? 
5. Does the family respect each other's privacy? 
c. The criminal in society: 
1. What kind of homes do TV criminals come from? 
8 . How is the criminal who has paid his debt to 
society treated by others? 
3. Does crime look attractive to the young viewers? 
4. How efficient are law officers shown? 
5. Is the criminal given fair treatment at a second 
offense? 
6. Is the viewer made to sympathize with the 
criminal? 
7. What characteristics do gangsters have? 
8. In what light is the private investigator held 
when he takes the law into his own hands? 
9. ~~at ethnic groups are usually portrayed in 
criminal roles? 
10. How is the "white collar" criminal treated 
compared wi th the more conventional type? 
D. Prejudice against nationalities, religions and 
races? 
1. What jobs are assigned to Negroes? 
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2. What i mpression do programs give of Russians? 
3. How has the attitude toward the Japanese 
changed since 1945? 
4. How often are whites and Negroes sho~~ work-
ing together ? 
5. How is the subject of brotherhood helped if 
at all? 
E. Teen-age problems: 
1. What home responsibilities are the young 
people given? 
2. What r e strictions are placed on teen-agers ? 
3. What careers are glorified? 
4. How is the teen-ager helped in learning to 
dress properly? 
5. Do t een-agers have a right to choose a way 
of llfe? 
6. How is the subject of rebellion against 
parents handled? 
7. Do teen-agers get their sense of values from 
the parents or other sources? 
It is to be expected that television may not answer 
each of these questions directly. ~~erever possible, the 
writer will point out inferred answers. The above list merely 
served as a starting point for the necessary evaluation. 
3. The Social Impact of Television 
Changes within the home.-- Television has certai nly 
brought the family back into the living room together; that 
is, together in body but not in- mind. The families that now 
gather in the front room are silent, watchful entities, each 
person absorbed in his ovm thoughts. Until the newness of 
the set has V'.rorn off, woe unto the culprit who voices an 
16 
opinion in the midst of a dramatic scene or h i larious joke. 
On the brighter side, an article in the Times Magazine 
section notes that conversation among television viewers y 
increases as the set remains longer within the home. 
Beyond a doubt, television has resulted in a large de-
crease in radio listening. Gould computed the decline as 
somewhere between 75-90 per cent. 7./ 
Reading has been found to drop suddenly, but tends to 
rise to pre-television level after a passage of time. 
Apparently, the viewing of television arouses the desire 
to read up on current topics, since in the survey conducted 
by Gould, a general rise in morning newspaper reading 'Nas 
. w 
found to be the case. 
There has been a tremendous effect on the children of 
television families. They will look at almost anything and 
in this way are being introduced to forms of entertainment 
they wouldn't have seen until years later. This has been 
beneficial to some extent in creati ng a more critical taste 
for entertainment among the youngsters. 
Television has become a mixed blessing for many homes. 
It can keep a child occupied it parents need a rest, but also 
§!Jack GOuld, "What is Television Doing To Us?", New York 
Times Magazine (June 12, 1949), p.7. -------
1/ Op. cit. p.l2. 
§/ Op. cit. p.l2 . 
it can keep him too occupied for his o~n good, physically 
and mentally. 
17 
Changes outside the home.-- With the advent of television 
predictions were made that this newest medium would deplete 
the mass-minority theater audiences. There has not been 
enough time or data yet to prove or disprove that theory, 
but the drop has not been an alarming one if it does exist. 
Many atte~pts are even made to advertise forthcoming pic-
tures via the tel evision screen. 
There has been a change brought about i.n the schedule 
of community activities. Many events had to be arranged 
around certain programs with magnetic drawing power--such as 
Tuesday nights when Milton Berle appeared. Chur•ch lectures, 
fairs and discussions had to compete with Uncle Milty and 
often dared not enter into this competition. It was better 
to set the date on a night when television was at its 
lowest level of popularity. 
Future effects of television.-- The full effects of 
television may not be felt for another generation. What 
changes it brings to our cultural standards depends on the 
type of programs selected for presentation. Televi sion 
seems destined to bring about a revival of vaudeville shows 
and perhaps the legitimate theater plays. Whatever the re-
sults of future surveys will show, they will be of our own 
doing. The actual fact is that our machines do what we tell 
18 
them to do and while they add to our powers they do not direct 
our purposes. It takes a human hand to turn on the television 
set. 
CHAPT\:4~ III 
ANALYSIS 0 F DATA 
l. How the Evaluation is Treated 
In this chapter, the evaluation of the television pro-
grams is treated in two ways. The first section presents a 
summary of each of the top six shows in relation to their 
social significance. Included in the individual summariza-
tions is a list of generalizations compiled after several 
months of viewing each program. No attempt is made in this 
portion to analyze the ideals that are common to all six 
shows. 
2. Effects on Individual Programs on the Formation of 
Social Ideals and Attitudes 
! Love Lucy.-- This husband and wife comedy show offers 
hilarious entertainment at its best. The plot centers around 
the wife's various unsuccessful attempts to get into her hus-
band's nightclub act. It also involves an older neighborly 
couple, the Mertzes, who offer much advice and sympathy in 
the little snags that are created between Lucy and Ricky. 
Fred Mertz portrays a man who v~yly complains about the 
burdens of married life. Ethel, his wife, can become very 
::..19-
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forceful under compulsion and is definitely the ruler of the 
roost. 
Lucy, on the other hand, rules with a velvet glove and 
is sometimes even silenced by Ricky's Cuban temperament. On 
these rare occasions, she generally manages to carry out her 
ovm p lans by dev i ous methods. Affectionate, good-natured 
conspiracy goes on in e ach inc i dent with Lucy usually getting 
the final triumph, exc ept when it comes to being hired as a 
nightclub entertainer. 
The sense of mirth is further enhanced by the masquerades 
Lucy employs, since she knows Ricky will never knowingly hire 
his own wife as a nightclub attraction because of her lack of 
talent. Sometimes the comedy situation becomes a little too 
unbel i evable but rarely to an exas p erating degree. 
At the same time ! Love Lucr is entertaining it is also 
undoubtedly instilling impressions and attitudes in youngsters' 
minds. Following is a list of the actual impressions one 
mi ght gather from the show: 
1. Nightclub entertainers have an easy, pleasant job. 
2. Playing in a dance band is easy and effortless 
employment. 
3. The wives of entertainers spend most of the i r time 
tricking their husbands; very little time at housework. 
4. Women shouldn't give as much time to church affairs 
as they do. 
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5. Women gossip more than men. 
6. The fact that a husband intends to grow a mustache 
is grounds for a divorce. 
7. Both husband and wi fe must learn to make concessions. 
8. A wife can always trick her husband into giving her 
h er own way. 
9. Every woman is jealous of the other women with whom 
her husband works. 
10. Men are always trapped into marriage. 
11. Married men always wi sh they were single. 
12. Women are the 11 boss of the family." 
13. Women can't keep a household budget accurately. 
14. Husbands and wives should display an affectionate 
manner to each other. 
15. Married life is a bowl of laughter. 
16. The problems of married life are never serious or 
diffi cult to solve. 
Some of these impressions are so ridiculous as to be 
believed by no one . Others are ridi culous to many people 
but believed by many others. Still others are considered 
true and desirous ideals which should be adopted. 
In which light our youngsters view these inferences is 
unknown, depending a great deal on their environment, educa-
t i on and ab i lities. 
Colgate Comedy Hour.-- The makers of the Colgate 
22 
Palmolive Peet Company each Sunday present this comedy vaude-
ville show with a rotating cast of guest stars including 
Eddie Cantor, Donald O'Connor, Dean Martin and Jerry Lewis, 
Bob Hope, Abbott and Costello, and Tony Martin. Any comedy 
which arises from these performers seems to be incidental to 
and in competition with the constant advertising breaks at 
fifteen minute intervals. Each product advertised has its 
own musical jingle giving the appearance of another vaude-
ville act. 
Apparently the seventh graders watch this program no 
matter which comedian is currently being presented. However 
the majority voted for Dean Martin and Jerry Lewis guest 
nights. Being the top comedy team, many of their sayings 
and actions are mimicked by the young viewers, to the po i nt 
of where even one of the shows used this fact as a problem 
being faced by a P.T.A. Jerry Lewis has the ability to act 
and look as foolish as any one would want to, but sometimes 
the action is so asininely prolonged that the farce becomes 
ridiculous. Even Messrs. Martin and Lewis begin to feel the 
strain in the audiences' laughter and attempt to restore a 
balance by ad-libbing about each other. 
Quite a few of the performances are televised from 
military bases at which time the humor centers around local 
peculiarities, leaving the viewers slightly perplexed. 
There have been brief interludes of pure comedy, but 
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one waits hopefully for each moment to relieve the monotony 
of anticipated dialogue and by-play. This program definitely 
comes under the type described by Shayon who claims that TV's y 
purpose is not to teach but to entertain and excite. 
In spite of its real purpose, the Comedy hour must be 
teaching something by its constant repetition of standard 
jokes and material. After watching this program for two or 
three months one can't fail to grasp these ideas: 
1. That show business is the only kind of life worth 
living. 
2. That our system of taxation is all ~rong. 
3. That there are ways of earning a living, like song-
writing, which require very little applied. labor. 
4. That the best performers were the old t i mers. 
5. That men are weak, women strong, physically and in 
character. 
6. That all Irishmen are drunkards or policemen. 
7. That California is definitely not all the Chamber of 
Commerce says it is. · 
8. That it is funny to destroy property belonging to 
yourself or someone else. 
9. That our president is a not-too-bright pianist. 
10. That show business is tough work, but the money and 
glory are compensations. 
1/Shayon, Robert Lewis, Television and Our Children, p.9. 
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I Remember Mama.-- Here is a warm, tender story con-
cerning a Norwegian family who has settled in San Francisco 
during the latter part of the 19th century. The main char-
acter is Mama, who with encouragement and understanding 
manages her household and family. Although Mama is the 
guiding parent, she never seems to detra.ct from her husband's 
role as the head of the family. Mama is wise enough to 
always discuss family problems with Papa and often times 
with their three children as well. When Papa brings home 
the weekly pay envelope, the whole family gathers around 
the kitchen table to see how the budget must be arranged. 
This show is one of real family spirit. Each of the three 
children is t aught responsibility, honesty and respect for 
others through the influence and guidance of their parents. 
Nels, the oldest son, is studying to be a doctor. His 
part-time work makes it necessary for him to spend most of 
his leisure time studying. Fortunately for him, he is at 
the stage when girls, parties and dates are viewed with 
cynicism. Like most boys his age, he appears to regard 
both his sisters as 11pests", but actually feels a deep 
affection for each. 
Katrin, a girl in her middle t e ens, is going through 
the period of romantic dreams and illusions. She depicts 
the rebellion the younger generation frequently wages 
a gainst their elders. She worries about her clothes, her 
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home, her relatives and her way of living as viewed by her 
desired friends. Her feelings of embarrassment change to 
shame for herself when she realizes the true values of her 
environment compared with the family standards of others. 
Dagmar, a ten-year-old creator of mischief and prac-
tical ideas, is learning the value of money at an early age. 
Since the budget does not allow for many extras, she is 
taught to earn her own money by performing jobs at her own 
level. Mama often allows Dagmar to putter around in the 
kitchen learning, by her mistakes, how to cook and prepare 
meals. 
The one dissenting character in the family is Aunt 
Jennie. She is a source of contention over every little 
plan Marta and Lars make. The children do their best to 
avoid her, while Mama tries to reason how much understanding 
her widowed sister requires. 
Out of this family environment come the following 
generalizations: 
1. Foreign-born American citizens work hard to provide 
their children with security and a future. 
2. Each member of a family deserves a certain amount 
of privacy in the home. 
3. It is unfortunate to become too ~dependent on one 
family member for proper management. 
4. Husbands and wives should act together in disciplining 
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their children. 
5. Youngsters don't always willingly take the adv i ce of 
their parents; they generally learn their lessons the hard 
way. 
6. Boys are slower in social growth than girls. 
7. 'rhe home should be a place where friends can be in-
vited without fear of embarrassment or reprimand. 
8. A family has obliga tions to help relatives when 
necessary. 
9. Money i n the bank is one way to feel secure. 
10. Li ttle g i rls can generally persuade the ir fathers to 
give in to them even against mother's disapproval. 
11. Women should not work to support the family; failure 
to adequately provide for his family weakens a man's pride. 
12. Married people should let their children know and 
feel that they are still in love. 
13. Chinese are usually laundry-men. 
14. Parents sometimes have to have faith that their child-
ren will adhere to their proper up-bringing. 
All of the se actions and feel i ngs are viewed by the 
young t elevision audience. Many may experience a pang of 
regre t that their home life is less companionable. On the 
other hand, many youngsters will develop a kinship with the 
Hansen family because of the ir similar i ty in thoughts and 
spirit. Also they will accumulate a greater appreciation 
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for the family relationship they have or perhaps determine 
to build up a little more united pattern of behavior. 
Talent Scouts.-- Arthur Godfrey, the master of cere-
monies of this show, is either well-liked by most people or 
intensely disliked. Apparently his style of advertising and 
philosophizing appeals to quite a few young people, since his 
show was selected for fourth place. It does no.t app ear to be 
a teen-agers show, as most of the contestants are in their 
twenties and over. Possibily it is one of those shows child-
ren get to see because their parents like it. If a youngster 
had some talent, the program would be an incentive to develop 
it in the hope of a similar opportunity for himself in the 
future. 
Another appeal of this program may be the fact that the 
home viewers' opinion of individual acts is judged against the 
audience's reaction. Perhaps we all like to feel that we know 
real talent when we hear it. However, the winning performance 
is not always the most accomplished artist. Most of the acts 
that win are popular vocalists or a few classical vocalists. 
Very s e ldom is a gifted instrumentalist chosen. More than 
anything else, the televi sion viewers see how important a 
pleasant personality is to gain fr i ends, fame and fortune. 
All of these items would act as limitations when a young 
adult chooses his future career. 
Mr. Godfrey is very adept in adding some clever dialogue. 
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Most of his jokes however fall into the standard classifica-
tions of drunken Irish, astonishment at seeing a pretty 
teacher, income taxation, married life and similar situations. 
At times, Godfrey undertakes to enllghten his audience 
about current political and social events. He does this in 
a very sincere manner using many facial expressions and 
down-to-earth reasoning to get his point across. 
The fact that Arthur Godfrey has several other radio 
and television shows may also add to his popularity. Many 
of the returned questionnaires merely wrote down Arthur 
Godfrey as a choice, not specifying his Talent Scouts show 
or his Wednesday evening hour-long show, Arthur Godfrey and 
His Friends. 
The homely philosophy that Mr. Godfrey comments on 
and cracks jokes about lead to these attitudes: 
1. If you drive--don't drink; if you drink--don't 
drive. 
2. All school teachers of the past twenty-five years 
were not attractive. 
3. The main job of a wife is to make her husband happy. 
4. Our system of taxation means we all work for the 
government; but at least it ls our own government. 
5. To gain recognition from a audience, one must appeal 
to the ~ Bobby soxers". 
6. An Irishman's philosophy is that it is not the drink 
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which is strong but the men that are weak. 
7. Most barbers are Italian. 
8. Married life makes a man look tired and haggard. 
9. Even men can show emotion after a heart-rendering 
song. 
10. Smoking does not do any harm to one's health. 
Man Against Crime.-- This detective story of Mike 
Barnett's adventure with criminals gained its fifth place 
position by virtue of its time and location in the TV 
channels. Coming on a Friday evening, directly following 
the Mama show, and with little competition on the opposite 
channel, it became a frequently watched show. Since this 
survey was made, the show has changed its time to Thursday 
evening in competition with Gangbusters. How much differ-
ence that will account for in its popularity is unknown. 
However, since it was selected among the top six, let 
us see what ideas our youngsters might derive from it. Mike 
Barnett is a shrewd detective hired by usually wealthy clients 
to solve some problem, not always involving murder at first. 
However, each case eventually leads to at least one corpse. 
In the course of his travels, Barnett meets up with one of two 
types of criminals--either a glamourous woman as the murderess 
for money or position or the comic gangster who defeats him-
self by his stupidity. Barnett never carries a gun. Although 
he is a private investigator, he works with the law, contacting 
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the police immediately when a crime is discovered. Sometimes 
ho wever when police methods are too slov.r, he branches off on 
his o~n, withholding facts which help him in his analysis. 
This type of plot would lead audiences to conclude that: 
1. Private detect i ves don't have to protect themselves 
by the use of a gun since they are only doing work for some-
one else. 
2. Gangsters are generally of low intelligence. 
3. Beautiful women are not to be trusted. 
4. Private investigators often take the law into their 
own hands while censoring criminals for doing the s ame thing. 
5. Investigating other people's problems is a lucrative 
business. 
6. Private investigators travel all over the world. 
7. Most murders are committed for wealth in one form 
or another. 
Texaco Star Theatre.-- ~~at was at one time the most 
popular television show according to Gallup's Poll has now 
slipped do~n into sixth place, at least as far as Beverly's 
seventh graders are concerned. The main reason would seem 
to be that the entire show is saturated with Milton Berle 
and any kind of a steady diet becomes monotonous. As Kass 
expressed it, "Uncle Milty has a tentacle in every act.n 
y 
:gjRobert Kass, nFilm and TV" The Catholic World (November, 
1951.) 174: 142-146. ---
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Mr. Berle gained his n i ck name of 11 Uncle Milty12 by 
addressing himself to the little boys and girls watching 
the show from eight to nine o'clock. His remarks to them 
were reminders of safety and health rules. While they 
stayed up to see the Texaco show they were breaking one 
of the most important rules of sufficient rest. During 
the remainder of the program, Mr. Berle spends his time 
tell i ng limp puns, panning his own actions and ad-libbing 
on poor jokes until the audience laughs. 
This show, too devotes quite a few hours during the 
course of a month rel i ving the glory of the vaudeville acts 
of the past. It would seem that any actor who ever gained 
any reputation began by sneaking into various theatres to 
watch the old timers p erform. The theme of "There's no 
business like show business" echoes frequently on Uncle 
Mil ty' s show. 
Meanwhile other professions come in for a certain 
amount of comment. Psycho analysts are usually depicted as 
more in need of treatment than their patients. Mailmen are 
characterized as fools; bankers as neurotic bus i ness men; 
income tax collectors as millionaires. 
As in the c a se of radi o cited by Seldes, every comedy 
program in T.V. is under instructions to deliver propaganda 
in the form of gags (favorable or unfavorable) in the belief 
that the atmosphere of a joke could influence people more 
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than a long l ecture. 
Consequently the public is influenced to believe that: 
1. Chinese in their native attire are figures for 
ridicule. 
2. The leader of a mob must act tough to uphold his 
reputation. 
3. The general public fears gangsters to the point of 
giving in to them. 
4. Actors always are in competition with one another. 
5. All Latin Americans sing and dance professionally. 
6. Ventriloquism is a popular way to make a living. 
7. There's no business like show business. 
8. People who go to psychiatrists are weird-looking. 
9. It is a pity that television studios are taking over 
old vaudeville theatres. 
lO.The consumers of products will buy more if the 
advertising is done as part of an act. 
3. Evaluation of the Types of Programs Selected 
The preceding summaries point out clearly that seventh 
grade students watch a variety of programs on television. 
They do not limit themselves completely to mysteries, comedies 
or vaudeville. Three of the shows could be classified as 
vaudeville comedy material, namely, Colgate Comedy Hour, 
~Seldes, Gilbert, The Great Audience p.l46. 
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Talent Scouts and Texaco Star Theatre. T~ro of the remaining 
programs present family life from different aspects, one 
strictly comedy, the other with a l i ttle more serious vein. 
Only one is of the mystery type, but unfortunately it is a 
fictional crime play. 
CHAPTER IV 
INTERPR.ETATION OF TELEVISI ON PROGRAMS IN TERMS OF 
SOCIAL IDEALS AND ATTITUDES 
1. An Over-all View of Televis i on's Treatment of 
Specific Social Areas 
In this section each specific social area introduced 
in chapter II will be dealt with in relatio~ to its common 
treatment if any by televisions programs. Since the survey 
results showed a range of 127 different programs including 
the top six, the comments will not be confined strictly to 
the six most favored ones. Several shows came very close 
to sixth position and probably have as much influence on 
the viewers as the chosen few. Therefore, remarks will 
be derived from the broader scope of shows, with special 
emphasis on the top programs. The answers implied by 
television programs to the questions connected with each 
area form the core of each evaluation. 
Home life.-- .All classes of homes are shown on tele-
vision from the spacious mansions to the crowded t enements--
with the greatest accent on the middle-class home. In I 
Love Lucy, home life is pictured in a moderate apartment 
-34-
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where the young couple have very little financial v-:orry. 
The Mama show depicts a larger family living on a smaller 
salary but in a . different era. The Hansens have to budget 
carefully, but never allovr the financial burden to make the 
children feel insecure. Rather their lack of money serves 
as a necessity to enjoy simpler, wholesome forms of enter-
tainment within the family circle. The general trend of 
the majority of acts, plays and skits viewed is toward 
developing the notion that excessive money does not create 
a happy family. On the contrary, a large number of problem-
children characterized come from wealthy homes where they 
are allowed to grow up into problem men and women. 
We would expect a play with a 19th century setting like 
I Remember Mama to give an emphasis to home recreation. In 
those dramas of modern homes there is a favorable balance 
of outside pleasures versus home activities. 
There are quite a few entertaining family group serials 
on TV. Their plots arise from the antics of the children 
and are developed with the home and parents as background. 
Fr·om this background one may perceive a normal routine of 
family life with assigned tasks and responsibilities as 
.part of the young people's life. 
Family relationships.-- Through the medium of television 
the contrast between life with father in the 19th century and 
his role in today's family is clearly portrayed. Lars Hansen, 
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although not the more forceful parent, enjoys a position of 
respect, admiration and power which the modern father lacks. 
Television viewers of family serials watch a tired business-
man father grow more and more bewildered about his children's 
comings and goings. His ruffled spirits are soothed by his 
calm wife who seems to take the fast pace of her children 
for granted. When Dad gets underfoot, mother drags him off 
to a movie, while the youngsters entertain friends at home. 
Except for financial problems the reins of discipline and 
control have sl i pped into mother's hands. 
Most TV children are well disc i plined, however. The 
democratic spirit of the family places some of the respon-
sibility for self-discipline on the youngsters. 
Television frovms on broken homes. It rarely allows 
a plot to be presented where the estranged parents are not 
reunited. In this manner, it purposely evades the more 
s~rious causes of separations, but deals mainly with minor 
family misunderstandings. Di vorces which are begun are 
hardly ever allowed to run their true course, for when the 
bewildered child takes matters into his own hands, the 
repentant parents forget and forgive. 
The criminal in society.-- Since crime plays comprise 
a large allotment of channel space, we may be sure youngsters 
are forming ideas and attitudes about criminals i n our society. 
Crime has a dual personality on telev'ision. One aspect of 
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crime is derived from the numerous fictional stories based 
on murder, robbery, larceny and embezzlement. In these, 
the offenders are hard looking gangsters or glamorous women. 
The private investigator handles this type of crime, lording 
it over the struggling police force who never seem to arrive 
at a conclusion or destination before the hero of the series, 
be h e Mike Barnett, Boston Blackie, or Martin Kane. 
In a second classification of crime plays are those 
which are partly documentary. Dragnet, Plainclothesman and 
Gangbusters fall into this group. In these, it is amazing 
how a beautiful woman may never be seen, criminals look like 
ordinary citizens and the police work diligently tracing and 
proving the facts of a crime. 
Neither kind of drama attempts to make crime appealing 
to its viewers. The criminal i s usually apprehended and made 
to pay for his crime. There are a few instances where un-
solved crimes are reenacted with an appeal for public-
spirited cooperation. 
The convicted man who has paid for his crime by serving 
his time in a penal institution receives some sympathy from 
TV viewers. 'rhis is particularly true when it is descri bed 
how difficult it is to become readjusted to society wi th a 
criminal record as a background. Most people are not too 
anxious to trust a man with a record, but in quite a few 
instances a person of some influence comes to believe in the 
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realization that when a debt to society has been paid, the 
offender should be given another chance. 
A first offender is always open to suspicion when a 
second crime occurs in his surroundings. Usually it is the 
law who protects this type from public opinion by establish-
ing the facts implicating someone else. Second offenders 
and sometimes even third or fourth time offenders are 
shown, especially in the actual police file dramas. The 
private investigator usually deals with unknown criminals. 
When a previous offender is involved in the story, the 
audience can safely preclude that he is innocent this time 
and his presence in the story is merely as a decoy. 
Perhaps it is the glorification of the "private eye" 
for which telev i sion will be most remembered. Their adven-
tures are made suspenseful, full of excitement and always 
vic t orious. The youngsters become so enthralled with the 
courage displayed by the detective, that they ignore the 
fact that the se men are well-paid for their work , and are 
solving the i r cases often by taking the law into t heir own 
hands, a crime for which their victims are punished. 
If both kinds of crime plays are observed their varia-
tions will help to create a proper balance in the publ i c's 
attitude toward crime, law and criminals. But if only the 
over-dramatic investigators are watched the picture will be 
a little di storted. 
39 
Prejudice against races, nationalities and religions.--
In this field, television shows its possibilities as a 
propaganda mechanism. Television has given a tremendous 
boost to the cause of national brotherhood. Even t h e comedy 
shows dedicate a porti on of their schedule to an appeal for 
more tolerance towards our neighbors regardless of their 
color of skin, language spoken or church attended. At the 
same time these comedy shows base a great deal of their 
script on antiquated peculiarities of most nationalities. 
Tneir intentions are not malicious but are keeping the 
differences among nations too much in the public eye. 
No overt discrimination is presented against the Negro 
on television programs. There are almost as many colored 
performers introduced on Talent Scouts as white. Just as 
many Negro established entertainers are featured in vaude-
ville acts as white. As .a matter of fact, their appearance 
on TV shows has furthered the impression that colored people 
have more rhythm for dancing and singing than many white 
performers. 
However, excep t for the few shows 't.ri th an all-Negro 
cast like Amos 'n Andy, most Negroes are still classified 
as servants, porters and entertainers. On the Amos 'n Andy 
show the more educated Negroes in business professions and 
in law practice are portrayed as well. The singing quartet 
called the Mariners on Ar thur Godfrey's show is the only 
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example of mixed races working as a single unit. 
If television had been a well-developed appliance during 
World War II, we might have seen much propaganda agai nst the 
J ap anese. As it is the yellow race is not now made mention 
of other than in a casual circumstances. The Russians are 
our main target for propaganda today. Through television 
shows V!.re get the impression that the Russians are all 
arrogant, sullen-looking and stubborn. Or we v i sualize 
poor peasants huddled around a forbidden rad.io listening 
to a Voice of America program. There may be truth in both 
scenes but as separate descr ip tions they are probably not 
the true picture of the U.S.S.R. today. To think that they 
are all fanatically national is tic or that they are all wait-
ing to be l i berated may be detrimental to our own purposes. 
Teen-a~ problems.-- As the seventh grade teen-agers 
watch televi sion they are looking for ideas that will apply 
to themselves sp ecifically. They will become fami liar wi th 
individual stars their age and copy their style of dressing 
and acting. They will come to expect their ovm parents to 
treat them the wa~ the ir idols are treated, and we hope they 
will develop some of the finer characteristics of these same 
idols. By and large, the problem of the teen-ager is 
handled very capably by television scr ip ts. 
Once you ge t by the much publicized entertainment field 
and private de tective careers, the door is opened to many 
other possibile careers which might be made appealing to 
young adults through the visual aspect of television. 
Journalism, sports, broadcast announcing, science and 
advertising are a few of the vocations which are popular-
ized on the television screen. 
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2. Television's Possible Effect on Youngsters 
Considering the total picture one may visualize about 
society from the programs and areas described, we can 
realize how youngsters will need guidance in maintaining 
a proper perspective. Much that they see must be pointed 
out as fallacy. The realistic problems should be explained 
further for complete understanding. Finally the democratic 
philosophy of satire exemplified by the jokes and skits on 
TV should be explained in its perspective as an evidence of 
true freedom of speech. 
CHAPTER V 
SUMMARY AND CONCLUSIONS 
The purpose of this thesis is to evaluate what our 
youngsters are learning from television that will affect 
their acquistion of social ideals and attitudes. What is 
adapted from television depends in part on what programs 
are watched. A survey of the regularly observed programs 
of 249 seventh grade students in Beverly was made to deter-
mine what were the six most frequently viewed programs. 
Once the six most viewed shows were determined, the matter 
of analysis was begw1. 
As an aid in exploring each show from its social view-
point, a l i st of questions of social s ignificance was de-
vised. These questions were grouped under suitable areas 
of social problems. During the course of observing each 
weekly program for a period of nine weeks any actions, 
remarks, insinuations or inferences that had any social 
significance were noted. 
Our social needs tend to make us acquire the habits, 
ideals and attitudes of those around us. We cultivate these 
thoughts slowly over a period of years and through many media. 
-42-
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Television is the newest avenue through which ideas can be 
planted. It is the most useful medium since it uses two 
lines of communication to our minds, the eyes and the ears. 
Television is able to use all the acknowledged methods of 
instilling an attitude. In appealing to the visual capacity 
of youngsters the pattern of imitation is established par-
ticularly with the amount of repetition involved. By re-
enacting a drama with actual persons in authentic settings 
the emotions are aroused and stimulated into a response. 
Vast areas of unkno~~ knowledge are opened for youngsters' 
consumption increasing their information in many fields. 
Through the code of ethics developed in radio and con-
tinued in television, many ideas are deliberately cultivated 
even though we recognize them as undesirable in a mature 
audience. One of the a rea s where television continues the 
impressions created by radio and movies is in divorce. Even 
though we realize the damaging aspects of broken marriages 
and homes, instead of presenting a realistic account of the 
problems involved, we construct many myths about divorce. 
Among the se are the thoughts that divorce occurs for trivial 
reasons only. It is the consequence of hasty temper, misun-
derstanding or a desire to rise in the world of society or 
finance. The way to prevent divorce is for the wronged 
partner to pretend to be in love with someone else. If the 
~T~nged partner is the wife, she can take off h er hornrimmed 
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glasses. 
Another over-developed notion presented on television 
is that few people engage in regular daily manual labor for 
a living. Continual emphasis is placed on professional 
people in spectacular occupations. The attitude fostered 
by many shows is the democratic assumption that everyone has 
the opportunity to make a million. An erroneous impression 
created is that hard work is always rewarded. 
Television may be credited with the establishment of 
a code of behavior that deals with these social problems: 
love, characteristics of men versus women, educational in-
fluence on man, and the role of man in society. In the 
problem of love, men and women almost al\•,rays loathe each 
other at first sight. Women are never sure of love until 
they are slapped. Male characteristics suffer in the des-
cription of the characters of men and women. Women are 
always shrewder, craftier and handier. The more intellect-
ual a man is the less capable he is depicted in handling 
daily living. 
With the advent of television came the reuniting of the 
rapidly vanishing family circle. Parents and children were 
joined in sharing visual and auditory experiences. However 
these were mainly adult experiences shared with the young-
sters for the grovm-ups soon tired of puppets, circuses and 
cowboys. 
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It may be argued,and rightly so, that there are many 
children's programs produced at the appropriate level and 
capacity of the child, where very few of the more serious 
problems are involved. However, as the survey showed, these 
are not the favorite shows of youngsters. Not one of the top 
six could be properly classified as a children's program. 
A f ew of them are excellent fa~ily stories; the others pure-
ly for entertainment in the lighter vein. 
After v i ewing the chosen programs in relation to their 
treatment of the five social areas selected by the writer, 
these conclusions were r eached: 
(1) Home life-- Television p re sents a healthy balance 
among the economically different homes portrayed. Many 
excellent family serials add to the youngsters' sense of 
security and socialability. 
(2) Family relationships-- The role of the bewildered 
father is overdone in television programs. This unfavorable 
characteristic although not entirely erroneous will probably 
cause youngsters to view their male parents with skepticism 
in regard to his ability. 
(3) Criminal in Society-- Most crime plays highlight 
the work of the private investigator or police rather than 
the criminal. Much is being done to show the maladjusted 
reasoning beh ind crime and the inevitable punishment. 
Certainly crime is not made to look attractive from the 
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hunted man's point of view but does glorify the detective. 
(4) Prejudice against nationalities, religions and races--
ln this field, television is doing some of its best ,flror·k. 
r he feeling of brotherhood is constantly stressed whether 
in a manner of levity or seriousness. 
(5) Teen-age problems-- Several good teen-age stars 
present typical problems and their solutions for the teen-age 
viewer to observe. 
Most of what our youngsters watch on television is 
socially unacceptable for young people. We plunge them into 
an adult world with the equipment of a child and yet we will 
expect them to mature into responsible and respectful adults. 
It would seem to be the obligation of both the school and the 
home to point out to our youngsters the fallacies seen on 
the television screen. If the teen-age person is made to 
realize that all entertainment is not gospel, just as the 
fairy stories he enjoyed as a child were exaggerated, fanci-
ful and often fantastic, his faculities will be sharpened to 
create a proper balance between belief and disbelief. 
Rather than let the inappropriate material distort our 
conception of television, we should guide our youngsters to 
the lesser portion of valuable knowledge and ideals, in the 
hope that this portion will increase as television gains 
maturity. 
By directing youngsters to the programs of current 
47 
events, news analyses, family groups, and historical dramas, 
we can stimulate a more informative, alert mind into a 
well-rounded citizen. 
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TABULATION OF QUESTIONNAIRES 
Questionnaires sent out: February 15, 1952 
Quest i onnaires returned: February 21, 1952 
Number sent out: 274 
Number returned completed: 242 
Number returned incomplete: 7 
Total of returns: 249 
Total viewing hours per week: 4595.5 hours 
Average viewing hours per week: 18.5 hours 
Estimated average viewing hours per day: 
Mon. 
Tues. 
Wed. 
2 
1 
1 
Types of Programs Viewed: 
1. Family stories 
2. Comedy shows 
Sun. 5 
Thurs. l t 
Fri. 3 
Sat. 5 
3. Vaudeville shows (amateurs and professionals) 
4. Crime plays 
5. Quiz programs 
6. Westerns 
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